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As we turned the page on 2024, we reflect on a
transformative year for Africa's sports
industry.

We've seen significant growth in investments,
both local and international, fueling the
development of infrastructure and the rise of
homegrown talent. New partnerships and
strengthened collaborations have provided
part of the resources necessary to continue
this positive momentum.

Looking ahead, Africa's sports industry is
brimming with potential. To seize these
opportunities, it will take sustainable
innovation, patient capital, human capital
development and mindset shift to a
commitment to excellence. We must continue
to foster an inclusive and sustainable
ecosystem where athletes thrive, industries
grow and so, benefit. The guideline is our very
own U-GO model: Africans must Understand
the Game, Grow the Game and ultimately Own
the Game!

The stakes are high: in 2050, 1 out of 4 of the
world's population will be from Africa, 85% of
the working population growth will come from
the continent and with a median age of 19, the
youth of the world is in Africa! So, what is at
stake is not only the future of the continent, but
truly the future of the world.

As Africa rises on the global stage, we
understand it is more than a game! Investing in
sports is not only a mercantile exercise, it is all
about impact! Wealth and job creation, societal
cohesion, community upliftment, the sports
industry is such a unique asset class! Together,
let's step-up in 2025 with 'intentional-purpose'
and let's maximise sports as a powerful
catalyst for Africa socio-economic
development.

The journey ahead is bright, I have called it the
'Road to 5', it is a future where sports
contribute to 5% of Africa GDP. Thank you for
your continued dedication and support.

WILL MBIAKOP
Executive Chairman, ASCI (African 
Sports and Creative Institute)

https://africansci.com/
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The African Sports and Creative Institute
(ASCI) is pleased to present the Strength in
Numbers – Part 2 (SiN2) report, a
comprehensive analysis and blueprint for
unlocking the tremendous potential of Africa’s
sports industry. As Project Lead, I am excited
to introduce this second edition, which
captures the transformative opportunities
shaping Africa’s sports landscape. Africa’s
sports sector is evolving rapidly, becoming an
increasingly prominent part of the global
narrative. From soccer and basketball to
athletics and cricket, African athletes are
redefining the game with skill and passion.

The SiN2 report is ASCI’s latest strategic
playbook for this transformative moment.
Offering key data and strategies, the report
serves as both a reflection on Africa’s sports
sector and a guide for unlocking its potential.
We cover infrastructure investments, emerging
African-led sports ventures, and international
partnerships that are driving growth. It’s

packed with data and insights also explores
how digital transformation, the rise of sports
tech, digital media, and grassroots
movements, all reshaping fan engagement,
athlete development and business growth. It
also addresses key challenges, advocating
sustainable practices, equitable
representation, and inclusive policy reforms to
create a resilient sports industry.
With the right focus, Africa is poised to
compete in the global sports arena. This
evolution is about better athletes or facilities—
fostering a sporting culture that drives
economic, social, and cultural impact for
generations to come. Special thanks to our
ASCI team including our Executive Chair Will
Mbiakop, Francis Youmsi in IT, our associates
Vuyo Mundo, Mariam Arafa, Tchamba along
with other contributors and advisors for your
extra eyes and insights on the report.
The journey is only beginning, the time is now,
and the future of African sports is bright—
together, let’s seize it.

Research and Editorial

Richard Wanjohi

https://africansci.com/
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Country-Specific Initiatives
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Africa’s Participation
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The African Sports & Creative Institute (ASCI) has been at the forefront
of promoting the growth and development of the sports industry in
Africa.

In our first part of the 2-series report, "Africa Sports Industry: Strength
in Numbers, Part 1” explored the vast potential of the sports sector on
the continent. The report highlighted the significant contributions that
sports can make to Africa's economic growth, social development, and
cultural enrichment.

Africa's sports industry has been gaining momentum in recent years,
driven by a young and increasingly affluent population. The continent is
home to the world's youngest population, with 70% under the age of 30,
providing a massive talent pool for various sports.

The emergence of globally successful athletes in sports such as
football, basketball, and boxing has further boosted the industry's
prospects. Moreover, the global sports industry is projected to increase
significantly, with Africa expected to grow at an impressive rate of 8%
over the next 3-5 years. The population also serves as a potent driver
for the market opportunities for the sports brands and properties
looking to expand into Africa - the next ‘frontier for sports business and
growth’.

5
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Our previous report identified several key challenges
and opportunities in the African sports industry.

We found that systemic challenges, such as inadequate
infrastructure and limited investment, hinder the
growth of the industry. However, we also highlighted
the potential for sports to drive broader economic and
social development beyond the sport itself. The report
proposed strategies for addressing these challenges
and leveraging the industry's potential for growth and
development.

Africa is estimated to be a $3 trillion economy by the
IMF in nominal terms of the 54-countries gross
domestic product (GDP). Home to 1.4 billion people,
the continent is as diverse in both culture and language
as it is in economic output.

The visualisation below represents the breakdown and
top 10 economies on the continent in 2023-24.

https://africansci.com/
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The global sports industry was valued at $2.65 trillion
as published in the “Global Sports Insights” by The
University of Oregon published in 2023. These insights
are drawn from the report’s model which considers the
‘Best-Howard Sports Business Model’ & three domains
of sports business namely fan engagement, sports
products and sports participation.

According to the PwC study in 2024, Africa records
between $7-12 billion per annum over the past five
years and is expected to grow to double digits by the
year 2027.

IMF forecasted Africa’s overall GDP growing to $2.8
trillion in 2024. With the current contribution of sports
at 0.5%, our estimate gives us an annual contribution of
$14 billion to the continent’s GDP.

Join us as we look at the sports landscape across the
continent in our second part of the ‘Strength in
Numbers’ report. Let’s get going!

https://africansci.com/
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SECTION 1

UNDERSTANDING THE GAME 

https://africansci.com/
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Millions of investments are flowing into the market: $284M for Senegal Stadium, circa 
$100M invested in the Right to Dream football academy in Ghana, NBA Africa was 
recently valued at $1 billion. And this is just the beginning! 

Sports is and will continue being a major driver of socio-economic development, 
contributing to 6 of the 17 Sustainable Development Goals (SDGs).

Numerous major international sports events are coming to the continent: UCI World 
Cycling Championships 2025, Youth Olympic Games in Dakar 2026, FIA race after the 
2024 FIA Awards, first NBA game in 2027, Football World Cup in 2030.
With a gigantic market of 1.4 billion people, the youngest population in the world, a 
growing middle-class, and increasing demand for sports and entertainment content, the 
African sports industry represents a huge socio-economic development opportunity!

www.africansci.com

THE AFRICAN SPORTS INDUSTRY IS BOOMING!

In the 2024 sports trends by SportsPro magazine, Michael Long states that, “Sport will 
finally realize Africa’s untapped potential”. All eyes will be on Africa in 2025 as the 
global sports business finally gets serious about a continent that has long been tipped 
as its next frontier.

Growing interest and investment from international rights holders such as the National 
Football League (NFL), Professional Fighters League (PFL) and International Cycling 
Union (UCI) will continue to develop the African sports market, which has reportedly 
seen five per cent year-on-year growth over the past 20 years, as will the expansion of 
the National Basketball Association-supported Basketball Africa League (BAL) for 2025.

https://africansci.com/
https://africansci.com/
http://www.sportspromedia.com/
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80% World 
Population are 

Sports Fans 

2-3% of the
World’s GDP 

5% annual 
growth rate over 
the past 20 years

Projected CAGR : 
5% to 9% in the 

next 5 years

0.5% of Africa’s
GDP

www.africansci.com
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LACK OF  
DATA

RELEVANT  
INFRA-STRUCTURE 

LACK OF 
SKILLED HUMAN 

CAPITAL 

ACCESS TO 
FINANCE

COST OF 
CAPITAL

CHALLENGING 
BUSINESS 

ENVIRONMENT 

POOR 
GOVERNANCE &

INNOVATION

ONLY 1% OF TOTAL 
GLOBAL 

SPONSORSHIP 
BUDGETS SPENT 

IN AFRICA

According to a survey of ~3,000 sports business professionals run by ASCI; these are the key challenges hindering 
the development of sports on the continent as shown below 

* Challenging business environment – mainly the ‘ease of doing business in 
Africa be it legal, fiscal or other related factors.

https://africansci.com/
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▪ Africa OTT to feature 16 million subscribers and generate $2 Billion 
revenue by 2027.

▪ Increased online streaming of sports contents 

▪ Driving the emergence of sports OTT platforms (Telco, Leagues and 
Teams, Netflix, Showmax, etc.), which are disrupting the market

▪ The Global Sports Tech market generated a revenue of more than $9 billion 
in 2018. 

▪ The sector’s revenue was projected to reach $31 billion by 2024 on the back 
of significant improvements in audience engagement, growing demand for 
data-driven decisions and operations, and an increasing number of events, 
both online and offline.

▪ The “digital social sports communities” represent a potential of 1.4 billion 
people on the continent.

RISE OF THE OVER-THE-TOP (OTT) PLATFORMS GROWTH OF THE SPORTS TECH SECTOR

Technology, the internet and smartphone penetration are driving fan engagement. 
They include sports tech, gaming, E-sports revenues and merchandising sales. 
Media stand as one of the main revenue stream in professional sports. 

In June 2023, 
Morocco held its first 
Sports Tech Summit   

https://africansci.com/
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Ultimately Africa population is the most attractive asset, a fantastic 1.4 Billion people market, 
19 years median age, and projected to represent 25% of the world population by 2050 => The 
households’ daily practice & consumption of sports are the cornerstones of growth

▪ Africa demography: 1.4 billion inhabitants and an average annual
growth rate of 2%.

▪ More than 60% of Africa’s population is under the age of 25 and
they are estimated to account for 42% of global youth. By 2050, 1
out of 4 will be from Africa

Urban Population in Africa (millions) 

2050

600

950

2021

MEDIA CONTENT – AN AFRICAN NARRATIVE DEMOGRAPHIC GROWTH 

Media rights of Tanzania’s Football League ($ million)

2017 2021

02

10

▪ Content is still the King : the biggest revenue stream for sports as seen in 
players such as Netflix, Prime and Showmax – even on the African 
continent.

▪ A wave of change in blowing:  Emergence of new players on traditional 
DBS, DTT, DTH (New World TV) but also OTT and DTC offering.

▪ The show must get better to truly match the market’s potential and reach 
international markets and the diaspora – in sales value & quality standards

https://africansci.com/
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 African Cup of Nations (AFCON) 2024 
reached an all-time social media viewership 
& revenue : $80 M according to CAF reports;

 Cote d’Ivoire invested $1.2Bn ahead of the 
2023 AFCON;

 Launch of the AFL (Africa Football League), 
the African version of the UEFA champions 
league, projected to generate $200M in the 
future

$100 M investment from Mansour 
Family into the Right to Dream 

Academy Ghana, Egypt, etc. 

$104 M for the Kigali Arena, home of 
the BAL for the next 5 years + Visit 
Rwanda Campaign - refurbished 
Amahoro Stadium & 2025 UCI

Post Francophonie 
Games ,Upcoming 
Kinshasa Arena 

$258 M investment for Stade 
de Senegal - Dakar Arena –
Senegal to host the 2026 
Youth Olympic Games. 

$5Bn total budget including a 
$500 M investment in 
Infrastructures ahead the 
2025 AFCON, U17 World Cup 
& 2030 Men’s World Cup

$83 M revenue 
generated from 

AFCON 2019

French global sporting goods
company Decathlon posted
double digit growth over the
past 10 years

Dutch LambWeston in 
Fantastic.ng, to capture a 
share of a $2Bn sports 
betting & e-gaming market

$254 M Japoma
Stadium in 
Douala for the 
2022 AFCON

Multi-million Sports and Arts 
Infrastructure Masterplan –
(SAIM) to host 2027 AFCON 
incl. the Talanta Stadium 

 Growth of the NBA in Africa including the
launch and growth of the Basketball Africa
League (BAL)

 NBA raised a reported $100M from a
consortium including Helios

 NBA Africa is currently valued at $1Bn

 French media giant Canal+ (Vivendi group)  
recently acquired  Multichoice (Supersports) 
for an estimate $2.9 Billion

 Afreximbank has signed a EUR 245-million 
facility with New World TV (NWTV) to fund 
the acquisition of major sports broadcast 
rights in Africa

https://africansci.com/
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With an estimated 400 million fans, Africa boasts some of the most passionate and vibrant
soccer communities in the world. The sport's reach is vast, with 54 member associations
under the Confederation of African Football (CAF). Between 2022-24, CAF generated over
$125 million in revenue through various competitions and assistance from FIFA, underscoring
the economic significance of football in Africa.

The Confederation of African Football (CAF) estimated that nearly 2 billion people watched
the 2023/24 Africa Cup of Nations live. The demand and growth for African football reflects
on the opportunity that African sport is likely to enjoy in the coming years.

African Football League’s launch for the club game by Confederation of African
Football (CAF) attracted significant investment from Visit Saudi, Saudi Arabia’s
tourism board. The African Football League is set to transform the club game and
has already attracted significant investment from new main sponsor Visit Saudi,
while the emergence of Togolese broadcaster New World TV as a major rights buyer
has prompted FIFA to invite offers for its next two World Cups in sub-Saharan
Africa.

From Morocco to South Africa, a more concerted, ambitious approach to driving
tourism and investment is yielding results, with Visit Rwanda’s sponsorships in
European soccer demonstrative of a broadening outlook when it comes to
international brand building. Expect more investment activity in 2025 as the cultural
and commercial power of the continent and its sprawling diaspora continues to be
realised.

https://africansci.com/


The success of Cote d’Ivoire AFCON 2023 was driven by unprecedented global
availability, with 110 broadcast partners serving content to a reported two billion
people across 171 countries. The digital realm gave the tournament unprecedented
exposure.

CAF’s official social media accounts cumulatively built 2.1 billion impressions
across platforms, with the #AFCON2023 hashtag recorded 3.6 billion views on
TikTok - a 90% growth compared to the previous edition. The partnerships with
Google, Meta (Facebook) and TikTok helped drive visibility on social media.

CASE 1

www.africansci.com
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The chart below shows the AFCON 2023 sponsors: 

Figure 1: 
Major sponsors 
of AFCON 2023

https://africansci.com/
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AFCON’s Prize Money

The Confederation of African Football (CAF) increased the prize money for its most 
prestigious tournament prize money by 40%. 

Position Prize Money

Winners (1st) US$ 7,000,000

Runner-up (2nd) US$ 4,000,000

Semi-finalists (2 losing teams) US$ 2,500,000 each

Quarter-finalists (4 losing teams) US$ 1,300,000 each

This makes the tournament the third highest compared to similar competitions in 
Asia, Europe and South America. 

Continent Tournament Prize Money

Europe UEFA European Football Championship or 
European Championships

US $ 30.9 million

South America CONMEBOL Copa América US$ 10 million

Africa AFCON Africa Cup of Nations US$ 7 million

Asia Asia Football Cup US$ 5 million

www.africansci.com

Figure 2: 
Prize Money for Africa Cup of Nations vs other Continental competitions

https://africansci.com/
https://africansci.com/


CAF African Football Clubs

CAF Governing Council signed off on an increase of prize money for the football
clubs playing in the men’s and women’s club championships. This is part of CAF’s
realignment of prize monies given to African clubs in a bid to improve the level of
competition, attract and retain talent.

CAF Champions League:

CAF Women’s Champions League: 

Position Prize Money Teams

Winner US$ 4,000,000 1

Runner-up US$ 2,000,000 1

Semi-Finalists US$ 1,200,000 2

Quarter-Finalists US$ 900,000 each 4

3rd of the Group US$ 700,000 each 4

4th of the Group US$ 700,000 each 4

Total Prize Money US$ 17,600,000 16

Position Prize Money Teams

Winner US$ 600,000 1

Runner-up US$ 400,000 1

3rd Place US$ 350,000 1

4th Place US$ 300,000 1

3rd of the Group US$ 200,000 each 2

4th of the Group US$ 150,000 each 2

Total Prize Money US$ 2,350,000 8

The women’s champions league was formed in 2021 under the new CAF leadership. Only in its third 
year, the CAF governing body increased the prize money by 52% to US $2,350,000. 

www.africansci.com

Figure 3: CAF Champions League – Men and Women’s Competitions’ Prize Money

https://africansci.com/


The Top 10 African National team ranking is based on performances  
across major competitions and international friendlies. It also 
factors sponsorships the team may have acquired within the period 
shown. 
The (Team) Players Value is based on the earnings and 
endorsements for each of the players at Club level and national 
team involvement.
The period covered is January 2023 – December 2024 Figure 4: Top 10 African National Teams from the Confederation 

of African Football (CAF) - Dec  2024
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SOCIAL MEDIA VS TRADITIONAL MEDIA

The number of followers of the official CAF channels demonstrates the growing
and unexplored opportunity for sports properties on digital platforms;

Platform Followers (Pre-tournament) Followers (Post-tournament)

Tik-Tok 5.2 million 8.5 million

Instagram 3.6 million 4.9 million

X (formerly Twitter) 2.7 million 2.8 million

Figure 5: 
Impact of AFCON 2023 on the CAF Social Media pages

2024’s AFCON was broadcast across 180
countries (up from 157 in 2022), as well as via
CAF’s YouTube page. The main discussion
around media rights centered around main pay
TV players such as Canal+ and Multichoice.

The free-to-air channels also offered a far
greater reach and accessibility across many
African countries, and helping AFCON reach
viewers they might otherwise have not.

https://africansci.com/
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We will look at the top 10 countries football leagues in Africa. The
compilation will analyze the number of teams, clubs and players in
each of the country’s leagues. This is according to the data
submitted to FIFA in 2022-2023 season.

www.africansci.com

https://africansci.com/
https://africansci.com/


Country Top-Tier Competitions Players Clubs Transfers

Morocco Tier 1(T1) – Botola Pro (16 clubs)

Tier 2 (T2) – Botola 2 (16 teams)

Tier 3 (T3) – National (16 teams)

Tier 4 (T4) – Football Amateur I (32)

T5 - Football Amateur II (32)

T6 – Regional Leagues

N/A 

85% Domestic and 15% Foreign

32 teams in T1 & T2 Incoming 152 (US$ 0.85 million)

Outgoing 131 (US$ 8.5 million)

Senegal T1 – Ligue 1 (14 clubs)

T2 – Ligue 2 (14 teams)

T3 – Ligue de Football Amateur (24)

n/a 28 clubs Incoming – 44 players ( n/a)

Outgoing – 161 players ( 5.2 million)

Nigeria T1 – Professional Football League (20 clubs)

T2 – National League (32 teams)

T3 – Nationwide League One (91 teams)

790 players

(94% domestic + 6% foreign)

20 clubs Incoming – 72 (n/a)

Outgoing – 445 (US$ 5.1 million)

Egypt Tier 1 – Premier League – 18 teams

Tier 2 – 2nd Division – 48 teams

642 professional players (84% 

domestic & 16% foreign)

18 Premier League Incoming – 135 (US$ 9.5 million)

Outgoing – 128 (US$ 10.3 million)

Cote d’Ivoire Tier 1 – Ligue 1 (16)

T2 – Ligue 2 (24)

T3 – Championnat D3 (38)

n/a 16 in Tier 1 Ligue Incoming – 65 (n/a)

Outgoing – 160 (4.4m)

Tunisia T1 – Ligue I (16 clubs)

T2 – Ligue II (24 teams)

T3 – Ligue Amateur I (48 teams)

T4 – Ligue Amateur II (56 teams)

T5 – Ligue Régionales (84 clubs)

N/a (82% domestic and 18% 

foreign)

40 in two top tier Leagues Incoming – 167 (US$ 1.7 million)

Outgoing – 154 (US$ 4.3 million) 

Algeria T1 – Ligue Professionalle 1 (16 teams)

T2 – Ligue 2 (16 teams)

T3 – Inter-Regions Division (96 teams)

T4 – Regional League I (142 teams)

T5 – Regional League II 263

549 professional

(96% domestic and 4% foreign)

32 top 2 tier leagues Incoming – 74 (US$ 906.3 K)

Outgoing – 69 (US$ 3.2 million)

Mali T1 – Ligue 1 (16 clubs)

T2 – Deuxieme Division (18 clubs)

Not available 16 Clubs in Ligue 1 Incoming – 7

Outgoing – 106 (US$ 9.4 million)

Cameroon T1 – Elite One – 19 teams

T2 – Elite Two – 16

T3 – Regional Leagues - 32

1,225 professional players 35 in top 2 Tier Leagues Incoming – 73 (n/a)

Outgoing – 129 (US$ 3.6 million)

South Africa T1 – Premiership (16 clubs)

T2 – Championship (16 clubs)

T3 – Second League (144 amateur teams)

T4 – Regional Leagues – 1772 amateur 

541 professional players 16 clubs Incoming – 52 (US$ 1.4 million)

Outgoing – 85 (US$ 3.8 million)

Data from the FIFA Landscape report  https://landscape.fifa.com/en/men/landscape www.africansci.com

Figure 6: African 
Football Leagues -

https://landscape.fifa.com/en/men/landscape
https://africansci.com/
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Some Numbers

The current estimation by CAF is there 
are more than 225 million amateur 
footballers on the African continent. 
The continent currently has a steadily 
growing middle class likely to attain an 
estimate 500 million people in the next 
five years – 2030. 

https://africansci.com/
https://africansci.com/
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Figure 7: 10 Most Valuable Football Clubs in Africa

In the African region, the most valuable football
team as of the 2023/2024 season was the Egyptian
El Ahly, with a market value of 40.5 million euros. El
Ahly was established in 1907, and since then it
managed to be the most decorated club in Egypt
and held the record as the team with the highest
Confederation of African Football (CAF) champions
league titles.

The South African Mamelodi Sundowns FC followed
closely with a value of 29.15 million euros. Another
Egyptian and South African team followed, namely
Pyramids FC and Orlando Pirates, with a market
value of 21.73 million and 19.55 million euros,
respectively. Furthermore, Zamalek SC ranked fifth
with a market value of nearly 19.23 million euros.

www.africansci.com
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HIGHEST-PAID AFRICAN FOOTBALLERS

A sneak preview of the top earning footballers from the continent, as follows:-

Name Club/Country of Origin Estimated Earnings

Riyad Mahrez Al Ahli/Algeria $58 million

Mohammed Salah Liverpool/Egypt $53 million

Sadio Mane Al Nassr/Senegal $52 million

Kalidou Koulibaly Al Hilal/Senegal $26 million

Achraf Hakimi PSG/Morocco $22 million

Victor Osimhen Napoli/Nigeria $20 million

Frank Kessie Al Ahli/ Cote d’Ivoire $18 million

Thomas Partey Arsenal/Ghana $16 million

Seko Fofana Al- Nasr/ Cote d’Ivoire $15 million

Sebastien Haller Borussia Dortmund/Cote 

d’Ivoire 

$14 million

Figure 8: 10 Male Earning Football Players 

https://africansci.com/
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Figure 9: African football clubs with the Most Followers on Social Media: 
Top 10 Football Clubs with the Most Social Media Followers

Al-Ahly is by far the most followed club on the continent, cumulatively on all social media platforms 

https://africansci.com/


31Strength in Numbers - Part 2

www.africansci.com

The clubs participating in the preliminary stages of the CAF Champions League and Confederation
Cup (both sponsored by Total Energies) now receive $ 50,000 each. The first preliminary round kicked
off on the 16th – 18th of August with return legs played on 23rd – 25th August 2024.

The second preliminary round takes place in September where teams compete for group stage
qualifiers. This is the first time CAF is offering financial assistance to clubs with these early stages’
qualifiers.

CAF estimates that there are more than 225 million amateur footballers on the African continent.
The continent currently has a steadily growing middle class likely to attain an estimate 500 million 
people in the next five years – 2030.

https://africansci.com/
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*Preliminary Round (for both competitions): US$ 50,000 per club
The  increase in prize money for the Champions League and Confederation Cups 
competitions was instituted by CAF Governing Council on the back of improved 
revenues and sponsorships. It is designed to help African clubs attract and retain talent 
within the continent. 

CAF Champions League:

Winners US$ 4,000,000

Runner-up US$ 2,000,000

Semi-finalists US$ 1,200,000

Quarter-finalists US$    900,000

3rd of Group US$    700,000

4th of Group US$    700,000

CAF Confederation Cup:

Winners US$ 2,000,000

Runner-up US$ 1,000,000

Semi-finalists US$    750,000

Quarter-finalists US$    550,000

3rd of Group US$    400,000

4th of Group US$    400,000

Figure 10: CAF Champions League vs Confederation Cup Prize Money

https://africansci.com/
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This is the first time CAF offers financial assistance to Clubs at this
stage of the Competition. Previously, Clubs needed to reach the
Group Stages to be eligible to share the overall prize money.

Large market value discrepancies from
European leagues

A large discrepancy can be easily recognized between African clubs
and European clubs. In fact, the market value of the most valuable
attacker and player in the Confederation of African Football, Victor
Osimhen, stands at 120 million euros which is already higher than
the market value of the most valuable club on the continent.
Manchester City FC, the most valuable European football club had a
market value of around 1.39 billion euros, while Arsenal followed
with close to 1.32 billion euros as of June 2023.

The next Africa Cup of Nations (AFCON) finals has been put back six
months to the start on 21st December 2025, the Confederation of
African Football (CAF) announced. The 2025 AFCON in Morocco
were due to be played next June but that clashed with the expanded
32-team Club World Cup, which will be held in the US from June 15 -
July 13, 2025. The tournament serves as a barometer of the game’s
development on the continent. It also helps teams scout and assess
local talent who are ready for movement to the European leagues.
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