AFRICA SPORTS INDUSTRY

Strength

InNNumbel
Part 3
As€§\.'

Published by African Sports and Creative Institute




UnlockingeUntappéwtentialSportEourisnTec
andVomanrl i T Sp@r&Edonhomy




Executive
@D 0 Bview

will mbiakop

Why Now: C h t k &portha Future in Motion

or deBafles, C h t kspartigustory was told through its athletesY footballers dazzling in Europe,
rath ers rewriting endurance, Olympians carrying flags high on global stages. But today, the narrative is
Ion just about exported talent. Sport in Africa is evolving into an industry, a marketplace, and a driver
of transformation. Amongst forces are powering this shift: sports tourism , women in sport, andtechnology .
Together, they are reshaping C h t krelecintine global sports economy.

Sports tourism is making African cities magnets for fans and federations alike. Kigali, Accra,Rabat and

Cape Town arenow staging grounds for events that blend competition with culture, creating experiences as

much as tournaments. Women in Sport are stepping into the spotlightY not just competing but leading.

From ministers of sport to federation chairs, they are redefining the power map of African sport, driving

inclusion while broadening the commercial base. And thenv j g tteghqalogy Y the great accelerator. Kv X u
collapsing old barriers, turning athletes into content creators, and opening new revenue channels inmarkets
where traditional sports economies barely existed. With one of they g t nybuKgest populations, Cht ke c Xu
digital first generation is consuming, creating, and demanding sport in new ways. So,why now?

Because C h t ksparti¥gufuture is beyond potential Y k vmmentum . The investments are flowing, the
policies are shifting, the fans are global. ASClpresents C h t knew sfarting eraY where sport breaks
beyond recreation to become business, diplomacy, and identity . Welcome to the Africa Sports Industry:
Strength in Numbers !
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ngthin NumberstT Tgr gt v" " PqO05" qrgpu"ykvj"c"ukorng"vtwvj <"ChtkecXu"
urqtv"ctg"coqgpi"vjg"eqpvkpgpv Xu" i t79% of 4fucans pndev30tarmthe t gugwt egu
rqrwncvkgp"rtqglgevgf"vg"tgrtgugpv"c"swctvgt"qgh"vjg"yqgtnf Xu
economic engine and aunifyingforce0 " Vj g" Cht kecp" WpkgpXu" Cigpfc"4285"tgeqi pk
participation, capacity -building, and nation-buildingY c p" guugpvkcn"rknnct "kp"1gVjg"Cht kec'

Today, Africa captures less than 1% of the global sports economy, yet the potential is immense. With smart
kpxguvogpv. "kppgxcvkgp. "cpf"kpenwukxg"r §bhdorudllyahds j g" egpvkpgp
contribute 7' " gh" Cht k ec XYuc""I xFkRuI"kdg{ p""4QU/E2K'" ecnnu"vj g"yTqgcf"vqg" 7X0" Fki
investment, and inclusive talent pathways are reshaping the landscape, turning arenas into classrooms, data into

opportunity, and athletes into ambassadors for economic and social progress.

This report has more than data analysis; it is a call to action for policymakers, investors, and citizens to build a
dynamic, inclusive African sports ecosystem. Together, we can transform sport into a cornerstone of prosperity,
creativity, and unity across the continent. Special thanks to Eng Okwema for the contributions, Vuyo Mundo for
research excellence, Tchamba for design and visualization, and Will Mbiakop for vision and strategic direction Y
whose collective passion brings Strength in Numbers T Report No.3 to life.
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Section 1.
1 1 T Spares
Tourism
Economy

1.10vervikiefinition

What?

Sports tourism is one of the fastest -growing sectors within the global

tourism industry. It refers to travel for the purpose of participating in or

watchifg sporting events, visiting sports -related attractions , orengaging in
orts @ctivities as part of a leisure experience.

Why?

Sports tourism, accounting for around 10% of global tourism expenditure and
projected to grow at 17.5%between 2023 and 2030, drives mass movement
across regions and serves as acatalyst for social, economic, and
environmental progress, leaving a lasting developmental legacy.

In 2023, the global sports tourism market was valued at US$ 544.38billion. It
is expected to grow to US$ 618.69 billion in 2024 andreach an estimated
US$ 2.09trillion by 2032, reflecting a strong compound annual growth rate
(CAGR) of 16.43% over thdorecast period.

N
ASC§.
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Types:

Active/Participatory Sports Tourism - Travelers engage directly in sports activities. This includes athletics -related events, runs, and marathons .g. the
Great Ethiopian Run, Lewa Safari Marathon in Kenya); cycling (Tour du Rwanda, Cape Epic in South Africa); golf (Morocco, Keayand South Africa) and
mountaineering (Kilimanjaro in Tanzania, Rwenzori Mountains in Uganda).

Event-Based/Spectator Tourism - Fans travel to attend live sports competitions: The Africa Cup of Nations (AFCON), the Safari Rally (Kenya), Basketball
Africa League (BAL) games across the continent and the All-Africa Games.

Adventure and Extreme Sports Tourism - This includes high-adrenaline and nature-based sports tourism: think of bungee jumping, skydiving, windsurfing,
kitesurfing; white -water rafting or sandboarding.

Heritage and Nostalgia Sports Tourism - Visitors explore culturally or historically significant sports venues. These include former Olympic venues, sports
museums or colonial -era stadiums. Community -run sports festivals with cultural themes also fall into this category.

N
Recreational and Wellness-Oriented Sports Travel - This involves blending light sport and leisure. Activities such as sports camps and retr%ga
hiking, beach volleyball), and family-oriented beach or safari lodges offering sports activities. A S( I
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1.2 Market Size Data & Trends

Market Size & Growth

North Africa : ~USD 15. billion (from a combined

38.98 billion for MEA region)

numbers; major investment in stadia & golf

1 +22% in 2024 above 2019 tourism

Key Events/Activities

AFCON 2025, World Cup 2030, golf tourism, Atlantic
surfing worth targeting leisure tourists; Mediterranean
Games, Pharaohs' Marathon and the Challenge of
Crossing Egypt Rally; traditional sports such as the
Camel Race in Sharm El-Sheikh and the Sharkia
Arabian Horse Festival; others include aquatic events
including surfing both kite and wind; racquetball ball
games; and equestrian races.

Regional Comparisons and Country Specifics:

Challenges & Opportunities

Opportunity to combine eco-tourism (e.g. Sahara
treks) with sports tourism; traditional sports such
as the equestrian races bring a historical and
cultural connection

East & Central : ~ USD 3 billion

1 +17.5% in 2024 driven by major
sports events

Tour du Rwanda, BAL in Kigali; Rwenzori, Kilimanjaro
and Nairobi Marathons; Safari Rally in Kenya; CHAN
and AFCON in 2025 and 2027

Need sustainable frameworks and improved
infrastructure in Central Africa

West Africa :~USD 0.2 billion

: +9% year-on-year to about US$ 5
billion by 2030.

Emerging niche growth (surf tourism);
mature football fan base

Youth Olympics in Senegal in 2026; Football in
Nigeria/Ghana, Liberia surf tour, Afro Basketball
tournaments

Infrastructure & sustainability gaps; coordination
hurdles

Southern Africa : ~USD 4.5 Billion (2023/24),

1 +17.6%

Driven by multiple sports events and tours

Comrades, Cape Town Cycle Tour, Cape Town ePrix,
Rugby & FIFA events

Maintain growth, diversify offerings, expand
regional cooperation
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1.3 Countyudies _ -
Morocco: A Global Force in Sports Tou
| MOROCCO Leveraging Elite Events for Economic Growth &in

>17 Million ==

By 2024, the Moroccan government reported over 17 million international Y '_F’",
tourist arrivals , with sports events playing a growing role in attracting by 2024 (UNWTO),

visitors (UNWTO, 2024). The country has successfully hosted high-profile odhrh bl
international competitions such as the FIFA Club World Cup (2022), FIFA U
39" YqgogpXu"Ygtnf " Ewr"*yqp39%"YYWJaodkgXw"qY Y

. . o &= Elite Infrastructure
Cup in 2025), and will host the AFCON 2025, further cementing its appeal. S

Succesfully hosted & secured: - Expansive investment in modemn
— stadiums:

FIFA Club World Cup (2022) Grand Stade de Casabolana

OgtgeeqXu"gzrcpukxg" kpx g¥such gsphe Grangd " o q f FIFA U-17 Women's World Cup (2025) Stade Ibn Botuta
. . .. . AFCON 225 Stade Ibn Botuta (Tangier)
Stadede Casablancaand Stade Ibn Batouta in TangierY has positioned it as Co-host: FIFA World Cup 3020 ePulilons Moroecs for mador afohal avests:

a serious player in sports mega-event hosting. Additionally, its elite sports (with Spain & Portugal)
infrastructure has been a cornerstone in its successful bid to co -host the

2030 FIFA World Cup alongside Spain and Portugal.
Blended Model for Sustainable Growth

Balancing:
Elite International Events (eeg. FIFA Worlld)
Grassrooss & Adventure Sports driving local engagement
*Result: Sustainable growth & global recogniation,

OgtgeeqXu"gzcorng" knnwu Ybaanciggellt§ qy " ¢ " d
international events with grassroots and adventure sports Y which drive
sustainable growth and global recognition in sports tourism.
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RWANDA SPORTS TOURISM: A GROWING HUB

500,000+

ESTIMATED VISITORS IN 2024

USD 100M+

ESTIMATED REVENUE IN 2024

KIGALI: THE SPORTS CAPITAL

BK ARENA AMAHORO STADIUM
TOUR DU RWANDA (CYCLING)
~ STATE-OF-THE-ART VENUES

GLOBAL PARTNERSHIPS

PARIS-GERMAIN FC

HIGH-PROFILE SPONSORSHIPS

g 4

MAJOR SPORTING EVENTS

) -

BASKETBALL KIGALI INTERNATIONAL

AFRICUE PEACE MARATHON
(BAL)

FUTURE HORIZONS
Visit

RWANDA 2025

UCI ROAD WORLD
CHAMECHAMPIONSHIPS

RWANDA

As of 2022, sports tourism in Rwanda generated approximately USD445 million,
according to the Rwanda Development Board. This accounted for over 10% of the ———
country's total tourism revenue (ASUnified, 2024). Kigali hasemerged as a
continental sporting capital, thanks to multi-purpose venues like BK Arena, which
hosts major events including the Basketball Africa League (BAL) finals, regional
volleyball championships, and international boxing contests. Rwanda's successful
integration of sports diplomacyY through global tourism sponsorships with Arsenal
FC and Paris SaintGermainY has boosted international visibility and tourism
inflows .

Beyond elite sports, Rwanda has also embraced participatory and adventure sports
tourism. The Tour du Rwandanow a premier event on the UCIAfrica Tour, attracts
cyclists from over 20 countries, while the Kigali International Peace Marathon
continues to grow as a signature fixture for running enthusiasts. According to

Ty c p fMiniktny of Sports, over 500,000 domestic and international visitors
participated in sport-related activities in 2023 alone. With a national vision to
position Rwanda a top-five African sports tourism destination by 2030, and with
steady annual increases in arrivals tied to events, the country is setting a
benchmark in how small states can leverage sports for inclusive tourism-led
development.



lll. SOUTHAFRICA

Kp"4245"cnqpg. "Ugwvj " Cht kec Xu" vZARID.k u ¢
billion, accounting for over 25% of the entire Middle East and Africa (MEA)

tgi kgpXu"urqgqtvu"vgwtkuo"tgxgpwg"*Iltc,|
CAGR of 17.6%, the industry is forecast to reach over USI31.4 billion by 2030.
Vig"eqgwpvt{ Xu" uwe e ¥ioncluding the 201 &lF AVgorld' Guik u
Rugby World Cup matches, and international cricket toursY continues to bolster
its credibility and international appeal.

Premier sporting events such as the Comrades Marathon, Cape Town Cycle Tour, and
Cape Epic mountain bike race collectively attract hundreds of thousands of domestic
and international participants each year, making a significant contribution to tourism -
linked GDP. In addition to its event economy, South Africa benefits from a strong
domestic travel culture and multi -sport adventure tourism offerings, including shark -
cage diving, surfing, golf tourism, paragliding, and skydiving. According to the South
African Department of Tourism, the country welcomed over 29,000 sports tourists in
the first half of 2023 alone, with an estimated economic impact of ZAR 3.6 billion
(USD190 million) in just six months (Tourism Update, 2024). Government initiatives,
such as the National Sport and Recreation Plan and collaborations with local tourism
boards, are now pushing to harness rural and township sports programs to further drive
inclusive tourism. South Africa's model illustrates how combining elite competition,
mass participation events, and adventure sports can yield a diversified and resilient
sports tourism economy.

()} T
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IV. SENEGAL

Senegal is strategically positioning itself as a sports tourism leader in
Francophone West Africa, blending a vibrant cultural identity with
growing international sports visibility. The country made history by
securing the rights to host the 2026 Summer Youth Olympic Games in
Dakar Y the first Olympic event to be held on African soil. This
landmark event has already spurred major investments in
infrastructure, including the US$200 million Olympic Village, the Dakar
Arena, and upgrades to Léopold Sédar Senghor stadiums and other
regional venues.

The Senegalese government projects the Youth Olympics will
generate over US$500 million in direct and indirect tourism-related
economic activity, including event hosting, accommodation,
transportation, and local retail.

Dakar's rapidly modernizing transport and hospitality infrastructure,
combined with its status as a cultural capital, further strengthens its
appeal as a sports tourism destination.

AR AN ATA T T PN @I i g

SENEGAL SPORTS ECOSYSTEM

DAKAR 2026 & BEYOND

J- ( Dakar 2036
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Dakar, Senegal
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UgpgicnXu"urqgtvu"vgwt kuo"gequ{uvgo'
events. Dakar hosts the Marathon Eiffage du Sénégal attracting

thousands of participants annually from across the region and

Europe. Traditional wrestling, or la lutte sénégalaise continues to

draw massive crowds domestically, with sold -out arenas and growing
interest from diaspora tourists and cultural researchers.

According to the Senegalese Ministry of Tourism, the tourism sector
contributes around 10% of the national GDP, with a rising share linked

to sports-related activities Y especially during major football events
cpf"vjg"ytguvnkpi "ugcugpO"Cffkvkqgp
Africa Cup of Nations sparked a surge in fan-based travel across

West Africa. With ongoing public-private sector collaborations and
Fcmct Xu"gogti kpi "tgng"cu"c"eqgqpwvkpg
positioned to establish sports tourism a long -term pillar of its national
development and soft power strategy.




1.4 Challeng

Despite the promising
numbers and growing
potential of sports tourism
across Africa, several
persistent challenges
continue to hinder its full
development as shown
alongside:

< Category

A. Infrastructure

B. Security & Safety

C. Policy & Investment

D. Marketing & Branding

Inadequate sports facilitiess

Many African countries lack modern stadiums,
training centers, or accommodation near
sports venues.

15

Poor transport comnectivityy

Limited international flight routes,
deteriorating road infrastructure, and
unreliable local transport networks restrict
tourist mobility and event accessibility.

Politicall imstedilityyandinseetunityy

Regions facing terrorism, political unrest, or
high crime rates deter international visitors.

Event safety management gaps

Inadequate crowd control systems and weak
emergency response capabilities pose safety
risks during large-scale sports events.

Limited governmeni prioniiizatiioom

Few national tourism strategies integrate
sports tourism as a core focus area. Only a
handful have clear policy frameworks guiding
sports sector growth.

Inconsistent funding) ar PPP models

Sports initiatives often rely on short -term
donor or private support without sustainable
financing structures.

Weak international visibility

Many African sports events and destinations
lack global marketing or media partnerships.

Poor digital prommatiam

Limited use of digital platforms, storytelling, or
influencer marketing to promote sports

offerings.
AS
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Category

Human Capital

Seasonality &
Predictability

Data &
Measurement

Post-Event
Sustainability

Skills gaps in tourismm aind event management

There is a shortage of trained professionals in areas such
as sports event planning, hospitality management, and
sports marketing.

Language and service quility barriers

Inconsistent service delivery and limited multilingual
capacity in tourist -facing roles affect the overall visitor
experience.

Few yearround events

Many countries depend on one or two major seasonal
events, resulting in revenue and employment volatility
throughout the year.

Weather and climate disruptions

Rainy seasons or extreme heat can disrupt outdoor
sporting events.

Lack of sports taunisim-specific data

Most countries do not collect, track or publish/report
disaggregated data on sports-related travel, visitor
demographics or economic contributions.

Informall ecomamy domirance:

Many economic activities (e.g., vendor sales, transport)
remain unrecorded, underestimating real impact.

Underutilized infrastnuctune pastt-events

Sports facilities built for major tournaments are often left
idle due to a lack of long-term programming, community

access, or maintenance plans. &
\\ .

ASCI
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1.5 Opportunities & Policy Pathways

Regional Tourism Circuits

ChtkecXu"inqgdcn"urqtvu"vgwt kuo
610 billion, growing at approximately 17.5 % annually.

Implementing AfCTA to facilitate and grow intra -African
trade and commercial activities.

Design cross-border event circuits: e.g., East African
running & cycling tours tethered with safaris.

Foster visa facilitation & regional air connectivity for
seamless multi -country packages e.g. airline partnerships
such as Rwanda, Kenya and Burkina Faso to link East and
West African markets

Empowering regional bodies like ECOWAS to anchor multi
nation sports circuits Y such as marathons, martial arts, or
cycling eventsY as tools of cultural diplomacy and regional
unity.

Asc‘l\\f

African Sperts and Creative Institute




Public-Private Partnerships

A The UNWTO and governments such as Tanzania,

Mauritius, Zambia are issuing investment guides to
spur PPPs in tourism infrastructure and event
hosting.

The Rwandan government has invested over USD
500 million in sports infrastructure (basketball, golf,
cricket, stadium upgrades) for over a decade.

The Kenyan government and Kenya Tourism Board
raised USD 20million recently to develop sports
facilities via PPP-like structures. This has led to
construction of the first major stadia built in over 40
years, along with circuits for cycling, hiking and

rallying to enhance sports and outdoor experiences.

Recommendations

A Incentivize private investors with tax breaks,

matched funding, and long-term usage rights for
stadiums, training centers, and hospitality assets.

Integrate community ownership clauses, ensuring
event revenue benefits flow to grassroots
infrastructure, talent development, and SMEs.

Establish multi-sector PPP bodies, including
conservation agencies and local operators.

ASC
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Sports event impact measurement frameworks

are essential tools for assessing the outcomes
and value of hosting sporting events, especially
within the growing sector of sports tourism in
Africa. These frameworks help quantify and qualify
the economic, social, environmental, and brand
impacts of sports events, which is critical for
guiding policy, investment, and legacy planning.

Measures: Visitor spending, job creation, local
business revenue, infrastructure investment.

Examples:

* The Cape Town Sevens in South Africa
contributes significantly to tourism and hospitality
revenue during the event period, with thousands of
international fans boosting the local economy.

** The 2019 African Games in Rabat, Morocco
attracted about 25,000 athletes and officials.
Reports highlighted over $50 million in economic
benefits from hotel revenue, transportation, and
local services.

Measures: Community engagement, social

inclusion, volunteerism, youth development,
local pride.

Example: Marathon des Sablesin Morocco
promotes local culture and encourages
community participation, building pride and
global recognition for remote regions.

Measures: Carbon footprint , waste management,
sustainable transport, eco-tourism integration.

Example: The KigaliPeace Marathon
incorporates tree planting and eco-friendly
logistics as part of its commitment to green
sports tourism, as does Standard Chartered
Nairobi marathon.

African Sperts and Creative Institute




4. Destination Branding and
Media Value Analysis

Measures: Media exposure, digital engagement,
increased tourism interest, reputation building.

Gzcorng<"CHEQP" 4245™"
significantly elevated the profile of Abidjan and
other host cities, creating long-term tourism
opportunities through global media visibility.

kp!" E

5. Legacy and Infrastructure
Utilization

Measures: Post-event use of

stadiums/facilities, long -term programs,

tourism asset development.

vg"f XKxgktg"
Gzcorng<"UgpgicnXu" Fcm
continental basketball events, has become a

key venue attracting international tournaments
and boosting tourism year-round.

(@)

6. Policy and Investment ROI
Frameworks

Measures: Return on public-private
partnerships, policy coherence, regulatory
support.

Gzcorng<"Ty c Xu" kpx
and Roktigoofthe’ 'Bdsme’tbﬂl \Afrlch Debgue
(BAL) is measured against national goals of
boosting high-value tourism and positioning
Kigali as a conference-sporting hub.

g

uvogpv
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Why Sports Tourism Deserves National Priority in Africa

A Trillion -Dollar Global Market

The global sports tourism industry generated USD 683B in 2023 and is projected to surpass USD 2.1T by 2030 (CAGR 17%+). Fardm
niche, it is a high-growth driver of global travel and leisure.(Grand View Research South Africa alone generated USD 10.1B in 2023 from
sports tourism and is forecast to hit USD 31.4B by 2030. The country contributes more than 25% of all MEA sports tourism revenue,
proving how African markets can lead regionally.

Sports events deliver measurable returns: visitor spend, tax revenues, hospitality jobs. Flagship global tournaments like the Australian
Open inject hundreds of millions annually into host economies Y a model replicable in African cities with strong infrastructure.

Sustainable sports tourism is diversified: marathons, cycle tours, adventure sports, domestic leagues. South Africa blends its 2010 FIFA
World Cup legacy with mass participation and adventure tourism, spreading benefits across regions and seasons.

Beyond economics, sports tourism drives:

National branding and soft power

Community development (township & rural programs)
Skills growth in hospitality & event management
Increased FDI via proven hosting capacity

O<¢ O¢ O¢ O«

UN and industry briefs show sports as a top global driver of incremental hotel demand.

Sports tourism is one of the fastest -growing segments of global travel, with clear evidence of GDP growth, job creation, and naton
branding benefits. African countries that commit to robust data, governance, and diversified event strategies can transform s ports into a
predictable engine of tourism and development

Ascfl\\'
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In 2025,C h t ksparttech ecosystem is experiencing unprecedented
momentum , driven by digital innovation, increased investment, and a
renewed focus on grassroots development. Thee g p v k pouthfu,digitally
connected population and its emergence as a hub for world-class athletes
has positioned Africa as an exciting frontier for sports technology adoption

and entrepreneurship.
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Key Trends Shaping the Ecosystem

1. Digital Transformation as a Game-Changer

Over half of industry professionals in Africa identify digital transformation Y spanning streaming platforms , fan engagementtools, and
advanced sports analyticsY as the key driver of sector growth. These innovations are:

A Enhancing fan experiences through real-time content and interactive platforms .
A Improving player and team performance via data-driven decision-making and wellness monitoring.

A Unlocking new revenue streams, including direct-to-consumer models and digital sponsorships.

Examples:
Platforms like ScoreGrid (South Africa) offer visual analytics that deepen h ¢ pund¥rstanding of live games, while Eksab (Egypt) delivers N
fantasy sports and prediction games that engage a new generation of sports fans online. \\ .
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2. Investment Growth and Market Expansion

The sports tech sector is attracting increased funding in investment and sponsorship
allocations projected to rise by 5710%in 2025. However, challenges such as weak
governance, economic instability, and limited market data continue to constrain the
gequ{uvgoXu"hwnn"rqgqvgpvkcnoO

Examples:

Startups like Enda Athletic (Kenya), which manufactures running shoes, and MatchKit.co
(South Africa), which helps athletes commercialize their careers, have secured funding and
are scaling their operations.

3. Grassroots Development and Governance Reform

More than 64% of stakeholders emphasize the need for investment in grassroots sports and
governance reforms to ensure long-term sustainability and inclusivity. Technology is being
leveraged to:

A Expand access to sports in rural and underserved communities.
A Support talent identification and youth development programs.
A Enhance transparency and accountability within federations and clubs.

Example:

The NBA Triple Double Accelerator program, whichoffers opportunities to Africa sports tech
4 entrepreneurs to showcase their talents and innovations and stand a chance to win 50K in funding.

www.africansci.com



Company

Nergii

Country

South Africa

Value Proposition

Performance-enhancing shoe insoles that use
bio-energy technology to boost athlete energy
and recovery.

Valuation (Est)

~ Valued at approximately USD 1.7 billion following a
recent investment by Silverbacks Holdings.

Eksab

Egypt

A fantasy sports and prediction gaming platform
that engages fans digitally.

Growing rapidly, with an estimated valuation of
around USD 510 million (early stage).

Enda Athletic Sportswear

Kenya

Produced sustainable, locally made running
shoes targeting athletes and casual runners.

Valued at around USD 10 million, with steady growth
and a social impact focus.

ScoreGrid

South Africa

A live game analytics and visualization platform
for fans and broadcasters.

Estimated valuation near USD 5 million, expanding
media partnerships.

ArgamFC

Egypt

Football data analytics tailored to emerging
African markets

Valued at approximately USD 4 million, with a
growing client base in North Africa.

myFanPark

South Africa

Digital fan engagement platform connecting
fans with athletes and celebrities.

Early-stage valuation of around USD 2-4 million, with
increasing digital sponsorships.

TixdotAfrica

Nigeria and Pan-African
(operating in multiple

countries)

Event management and ticketing technology
serving sports and entertainment events.

Valuation estimated at USD 3-6 million, with growing
adoption in major cities.

Salubata

Nigeria

Eco-friendly sports shoes and apparel integrating
sustainability with performance.

Valued at approximately USD 710 million; an NBA
Africa Accelerator alum with a strong social impact
focus.

Gamr Africa

Nigeria

Organizes eSports tournaments, connects
gamers, and offers infrastructure for African
gaming growth.

Estimated valuation of around USD 3-5 million.

Brila Media/Brila Live

Nigeria

https://launchbaseafrica.com/2024/08/09/investment

A sports streaming and audio broadcasting
platform combining live radio, digital content,
and fan engagement.

-firm -taps-into -african - sports -tech -market -with -nergii -deal/

Estimated valuation of approximately USD 1-2
million.
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https://eksab.com/
https://ke.endasportswear.com/
https://scoregrid.com/
https://arqam.agency/
https://myfanpark.com/lander
https://tix.africa/
https://www.salubataofficial.com/
https://www.gamr.africa/
https://www.brila.net/
https://www.brila.net/
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https://www.brila.net/
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Mapping key African sports tech start -ups, hubs,
accelerators

Investors - Funds
Investors - Networks (&

Accelerator & Incubator @
Programs

Innovation Initiatives - by @
Sports Organisations

Innovation Initiatives - @
Others

As shown on the map above, Africa has only one recognized sports tech hub or accelerator programme.
The , Which launched in 2024 and aims to support sports tech startups and

entrepreneurs in building solutions for the sports ecosystem.

Given the growth of other technology sectors: such as fintech, health-tech, agro-tech and ed-techY sports may represent
the next major growth opportunity. With a dearth of data and relevant information, technology becomes a critical enabler
in the sports sector.
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2.2 Investment Landscape

Who is funding sports tech in Africa?

Funding for sports tech in Africa is still at an
early stage but is gaining momentum through a
mix of venture capital, government initiatives,
corporate partnerships, accelerators, and
international NGOs.

Below is an overview of the key players and
emerging trends driving investment in the
sector:

N
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2.2.1 Venture Capital and Angel Investors

Venture capitalists are gradually warming to sports tech due to its overlap with media,
fintech, gaming, and entertainment.

Top 20 Sports Startup Investors in Africa - May 2025
Investor (s) Sports Africa Investments

54 Collective
MNF Ventures

Gray Matters Capital
4DX Ventures
Africinvest
NEXT176

Robert Herjavec

e N Y o = S N

Johnson & Johnson Foundation
EchoVCPartners

Nour Nouf Ventures
\Ventures Platform
Justin Stanford
Flat6Labs Tunisia
Tofino Capital
Aruwa Capital
Talanton

4DI Capital

L l\Mizizi Africa Consumer Holdings

Knife Capital




Current Players:

a. Ventures Platform (Nigeria) T has backed eSports

and gaming-related platforms such as Gamr
Africa.

b. Kepple Africa Ventures (Japan-Africa) T invests in

digital consumer products including sports
engagement tools.

c. Future Africa T shows interest in youth-focused
tech, including sports-adjacent innovations.

d. DESLab T supports mobile -first and fintech -
related ventures, some of which overlap with
fantasy sports and fan loyalty platforms .

Others:

A 54 Collective and MNF Ventures are among the
most active venture capital funds investing in
African sports startups, each making multiple
sports tech investments.

A 4DX Ventures, EchoVC Partners Africlnvest,
Flat6Labs Tunisia, Ventures Platform, and Knife
Capital, which provide seed and earlystage
funding across the continent.

-

A Strategic angel investors and networks such as The Cairo Angels Syndicate Nour Nouf

Ventures, also contribute capital and mentorship. In early 2025, the African Business Angel
Network (ABAN) launched the African Sports & Creative EarlyStage Investor Network: a
dedicated platform to mobilize angel capital for sports and creative startups. This initiative
brings together industry leaders like TRACE, El Carnaval Limited, and Punuka Attorneys &
Solicitors to provide funding, mentorship, and market access tailored to the unique needs of
sports tech entrepreneurs.

AS(?I\}\:
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https://www.venturesplatform.com/
https://www.venturesplatform.com/
https://kepple-africa-ventures.com/home_eng
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https://www.future.africa/
https://www.future.africa/
https://www.future.africa/
https://www.dfslab.net/
https://www.dfslab.net/
https://www.dfslab.net/
https://casyndicate.com/
https://www.nournouf.com/new-portfolio/
https://www.nournouf.com/new-portfolio/
https://abanangels.org/2025/03/27/join-africas-sports-creative-network/
https://abanangels.org/2025/03/27/join-africas-sports-creative-network/
https://54collective.vc/
https://54collective.vc/
https://mnf.ma/en/
https://www.4dxventures.com/
https://www.4dxventures.com/
https://www.echovc.com/
https://www.africinvest.com/
https://flat6labs.com/
https://www.venturesplatform.com/
https://knifecap.com/
https://knifecap.com/

African tech startups raised a record $289 million
in January 2025 alone, signaling strong investor
confidence and an upward funding trend that
benefits sports tech, among other sectors.

The countries most active in sports tech-related
innovations are Nigeria, Egypt, South Africa, and
Kenya.

In summary, investors are increasingly seeking
impact-driven, scalable sports tech ventures that
combine technology with social development and
fan engagement.
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2.3 Innovation Use Cases

Technology Use Case(s)
1. Wearable Technology & [Data Playermaker - boot-mounted sensors to monitor heart rate, Reaktime data to tailor training, prevent injuries, and
Analytics speed, endurance, and movement patterns. optimize performance, leveling the playing field with

. . global competitors.
Teams and athletes across Africa are using smartwatches and

fitness trackers like those mentioned above.

2. Smart Stadiums & Cashless Stadiums are integrating high-tech scoreboards, interactive fan | Elevate the spectator experience, streamline operations,
Infrastiuctune zones, and cashless payment systems (RFID wristbands, mobile | and provide valuable data to organizers.
wallets).

This also supports emergency preparedness, security
Examples include; BK Arena in Kigali, Rwanda, ancbtade coordination, and crowd control.

d'Ebimpé (Alassane Ouattara Olympic Stadium) in Abidjan, Cote
f XKxqgktgo

3. Digital Fan Engagement & Clubs and federations use social media, mobile apps, and Digital broadcasting expands the reach of local leagues
Broadcasting streaming platforms (SuperSport, Showmax Pro, StarTimes) to | and athletes, boosts sponsorship opportunities, and
reach fans, share exclusive content, and provide interactive brings African sports to global audiences.
experiences.
4, Virtual Reality (VR) &«€Spotts VR is used for immersive training simulations, while eSports is VR enhances strategic thinking and reaction times;
growing rapidly in Kenya, Nigeria, and Morocco, with tech hubs | eSports creates new career paths and fan communities
in Nairobi and Lagos hosting tournaments and nurturing talent. |coqpi " Cht kec Xu" { qwvj 0
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https://www.playermaker.com/
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2.3 Innovation Useas@8JED)

Technology Use Case(s)
5. Al-Assisted Scouting & Pitch Menitering; | Organizations like KickStart Ghana and Right to Dream use | It bridges the urban-rural, uncovers hidden talent, and
Al and digital tools for scouting, pitch monitoring, and enhances training and facility management.

athlete development, especially in rural areas.

6. Fan Apps & ReaiTime Updates Mobile apps provide live scores, reaktime updates, and It fosters a more connected, informed, and loyal fan
interactive experiences, deepening fan engagement and base.
fostering community.

Betting and gaming companies have excelled at this,
creating engaging digital experiences for fans.

7. Biomechanics & Motiom Capture Mation capture and biomechanics tools analyze athlete This enables targeted performance improvements and
movement for technique improvement and injury reduces injury rates for African athletes.
prevention.

Examples include Nike and On sneakers which are
leveraging technology to improve performance and reduce

injuries
8. Blockchain & Tokenization Platforms like TrendXin Nigeria and Kenya are tokenizing | It democratizes access to athlete resources, creates
sports talentY allowing fans to invest in athletes and new funding models, and opens sports investment to

clubsY while using blockchain to ensure transparent talent | a wider audience.
discovery and funding.

As<?|\\\'
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2.4 Key Barriers:

Key Barrier

High Cost and Limited Availability of
Technology

This remains a major barrier to access and inclusion. Specialized equipmentY particularly wearables essential for
performance tracking and accessibility for persons with disabilities Y is often unaffordable for many African athletes
and organizations due to reliance on imports.

Limited Access to Stable Internet and
Digital Infrastructure

Many regionsY especially rural and low-income areasY struggle with unreliable internet connectivity and inadequate
digital infrastructure. This limits access to cloud -based analytics, live streaming, and digital fan engagement
platforms.

Inadequate Infrastructure and Equipment

Many communities and learning institutions lack basic sports facilities, equipment, and maintenance, making it
difficult to implement or benefit from new technologies.

Lack of Funding and Investment

Weak institutional support, poor understanding of sports business potential, and difficulty convincing sponsors and
investors result in chronic underfunding. This affects everything from grassroots initiatives to elite sports tech
startups.

Digital Literacy Gap

Limited digital skills among coaches, athletes, and administrators hinder the effective adoption and use of new
technologies and platform.

Weak Governance and Policy Support

Governance issues, economic instability, and the absence of enabling policies slow down innovation and deter
investment. There is a need for more supportive regulatory frameworks and intellectual property protection.

Disconnect between Policymakers and
Youth

There is often a gap between what young innovators need and what support structures provide, leading to missed
opportunities and underutilized talent.

Data Limitations

Lack of reliable data collection and access hampers the ability to make informed decisions, detect opportunities, and
measure the impact of sports tech interventions.

Dysfunctional School Sports Systems

In many areas, particularly townships and rural schools, sports programs are poorly funded, lack facilities, and are not
integrated into school curricula. This limits talent identification and the early adoption of sports tech.

Socio-cultural Barriers

Stigma, especially around disability and gender, can limit the adoption of assistive and inclusive technologies in
sports.

c
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2 Futur€orward i T Pladdigk Global S

Activity

Africa as a Mobile -First
Innovation Hub

In Detail

ChtkecXu"ngcr ht gi iYsarticdlaghyhthraughimobéde{ " u
technologyY is driving unigue innovations in:

b Fan engagement (fantasy sports, live audio/video apps)

b Mobile sports betting

b Athlete talent discovery and digital scouting

b Micro-transaction -based platforms for ticketing and content

norts Tech

Opportunity

This positions Africa as a testbed for low -cost, high-reach
sports tech solutions that can be replicated across other
emerging markets globally.

Innovation in Inclusive and
Affordable Tech

ChtkecXu"urqgtvu"vgej"
lens. Startups and initiatives are prioritizing:

gequ{uvgo" ku

Ox

Low-cost wearables (e.g., Keba Africa)
Assistive technologies for inclusive participation
Al tools for coaching in underserved communities

O« O«

This makes Africa a global thought leader in frugal
innovationY developing impactful, affordable solutions for
both elite and grassroots sports.

Rapid Digital Adoption

Digital advancementsY such as streaming platforms, fan engagement
tools, and performance data analyticsY are transforming African sports
at all levels.

This widespread adoption is elevating fan experiences and
unlocking new revenue streams through direct-to-consumer
models and enhanced sponsorship opportunities.

Strategic Positioning in the
Global South

Africa is becoming a strategic partner in South -South collaboration in
sports tech, alongside Latin America and Southeast Asia. Initiatives such
as:

(o]}

The African Continental Free Trade Area AfCFTA)
o G20 and BRICS are consideringsports initiatives including
grassroots program and trade collaboration

These frameworks enable cross-border commercialization
cpf"ingdcn"eqorgvkvkxgpguu

h

Increasing Investment and
Sponsorship

A projected 51 10% increase in investment and sponsorship within the
African sports sector reflects growing confidence and interest in its
potential.

This financial momentum is vital for scaling innovation and
expanding the reach of sports tech solutions across the
continent.

African Sperts and Creative Institute
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. A global transformation is un
impossible to ignore. Valued at
market is projected to surge to $
presents a clear call to action: y q o
sidelines of investment, visibility, or policy.

g 0 g mpous Y one that is

in 2023, they g 0 g EPOUS
by 2030. This momentum
can no longer remain on the

In Africa, the momentum is gathering pace. With the rise of continental

y q 0 g peXgues such as the CAFY q o g pCKampions League and
landmark partnerships like the NBA and BAL's expanded programs for girls,

strong foundations are being laid. Yet the investment gap remains
significant . For example, less than 10% of sponsorship revenue in African
f'q%tball is allocated to women's teams.

; -

% If Africanmtries and stakeholders tap into this global wave, the continent can
position its women athletes, leagues, and sports entrepreneurs not as afootnote Y

Z but as key drivers of the next billion-dollar frontier in global sports. This is not just a
# moral imperative; it is an economic one.
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3.1gendesNAPSHOT

Global vs Continental Snapshot: Metrics, Representation and
Momentum

1. Olympic Representation and Performance

W Gender Parity: Paris 2024 achieved the first true gender parity (5,503 women to 5,712 men =
11,215 athletes), making it the first fully gender-balanced Olympic Games in history. B

W Event Distribution : 329 medal eventsintotalT37 9" ogp Xu. "374"yqgogpXu. “pf "' "okzgf ‘
‘.
-

gender competitions.

—

. - —
W Sports Balance: 28 of the 32 sports achieved full gender equity in participation. g

W Leadership representation : Female I0C membership rose from 20 out of 106 members
(18.9%) in 2011 to 44 out of 107 members (41.1%) in 2023.

Egpvkpgpvecen

A Il ngdcnn{. " yqgogp X udvdr $§50mdliom, représgnping appreximétély 45% of
vgvecn"yqogpXuurgtvu"tgxgpwg

YqgogpXu" Hgqvdcnnc< Upcr uj

A FIFA reports 16.6 million women and girls in organized football globally Y up approximately

25% since 2019.
™

A Kp"Chtkec."vjg"YqogpXu"Chtkec" Ewr " gh"USD24 qpu itk
million , and the 2022 championships attracted an average match attendance of 45,562 fans.

3. YgogpXu" Twid{"9u"ltqgyvVv]

YqogpXu"twid{"egpvtkdwvgu"gxgt"WUF" 4"dknnkqgp"Kk "cxgt
USD 3,132 compared to USD 1,900 formeij ki j nki j vkpi "vjg"jkijgt"xc

A 10% increase in participation could yield an additional USD 2.8 billion in value.

Community participation rose to 8.46 million in 2023, an 11% year-on-year increase, with nearly
25% being women.



3. 2Vhed/&tandCurreniletrics

2. League-Specific Growth

League Value in 2022/23 Value in 2023/24 Projected Value in 2024/25
Womends Sup|$65milion $88.7 million (+35% $118.8 million (+34% growth)
) League (UK) growth)
1. Global Commercial _ — — _,
0 NWSL Partnership $200 million $710 million (+255%) $1 billion (+41%)
Rlse Revenue

Vig"ingdcn"yqogpXu/[swurgtwoune 0 c|tsmm milioy(C7u " | 3-year deal 3-year deal

valued at approximately US$145 billion | | eague (South Africa) | million Rand + 5 million

in 2023 and is projected to grow at a Rand) for 3 years

CAGR of 8.5%, reaching an estimated

US$256.67 billion by 2030. Nami bWarmen 6 § $142,170 ~ $142,170 ~ $142,170
Super League

This sustained growth reflects a rising
i ngdcn"crrgvkvg"hqt"yqogpXu"urqgtvu"cu"
both a commercial and cultural force Y

signaling a pivotal opportunity for \
Africa to invest, innovate, and lead \\ S
within this expanding sector. ASC I N
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3.Emergina@lent: The
lconShapirtige Future Ve NNV

. - > AFRICAN WOMEN:
dcumgvacnnxu cekvnkp ench .. RISING STARS IN SPORTS

and Simone Biles (gymnastics) have propelled

the respective sports, with WNBA viewership Trailblazers Champions. Inspiration e
and match-day attendance reaching record _ , oy
numbers.

Emerging leagues and stars: The new 3x3

Wpt kxcngf"yqogpXu"dcumgyv
million in Series A funding, backed by investors

like Juju Watkins, Dawn Staley, and Coco Gaulff.

African Stars: Kp" ygogp Xu" twi d{."
(South Africa) and Grace Adhiambo Okulu

(Kenya) are rising stars in the Sevens format,
following standout performances at the Rugby
Chtkec"YqogpXu"Ugxgpu" 42
Faith Kipyegon won a gold and a silver at the
Olympics and broke two world records in the

1,500m and 5,000m events in 2024/25.

PRUDENCE NESRYNE
SEKGODISO EL CHAD
ATHLETICS FOOTBALL

MOROCCO




WOMEN IN SPORTS
LEADERSHIP

Feryal Abdelaziz
EGYPT

Nelly Mukazayire

Minister of Sports
Rwanda

Dr. Lidi Bessi Kama Grace Kiraguri
Minister of Sports Chairperson
Togo Resource Mobilisation,
African Women in
Sports Initiative (AWISI)

Clare Akamanzi Kirsty Coventry

NBA Africa Current 1OC
President
Zimbabwe




3.3Nom&ompkEtitions

Platforms , Media, Grassroots Training Programs

Across the continent, female participation in both
grassroots and mainstream sports still falls below 50%.
Access to training facilities , experienced and gender-
responsive coaching, and consistent tournament
exposure remains limited.

Media coverage of women's sports remains skewed. For
example, at Paris 2024,women sports events received

less than 20% of total sports media coverage.

However, this is changing as women-specific leagues
and competitions gain wider appreciation from both live
and TV audiences. The WNBAaveraged 1.2 million
viewers across all ESPNplatforms during the 2024
regular season (+170% vs. 2023),with 22 games

surpassing 1 million in TV ratings. The UEFAY g o g p Xu

competition and WAFCON inAfrica are expected to see a
spike in interest during the current period from July to

August 2025. In Europe,female interest in football stands
at 42%,according to the TGM Global EURO 2024 Report
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